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3,000 SF
AVA IL A BLE

$1.2M
SA LE PR ICE

Positioned within a dense and 
active neighborhood creating a 
compelling opportunity to tap into 
the area’s immediate consumer base.

A DDR E SS
4450 SE 92nd Ave 
Portland, OR

BU ILDING S IZE 3,000 SF

Y E A R BU ILT 1975

ZONING CG

L A ND ACRE S 0.25 AC

PA R K ING R ATIO 4.80/1,000 SF

TR A FFIC COU NT S
14,857 VPD on SE Holgate Blvd/ 
I- 205 E

SA LE PR ICE $1,200,000

LE A SE R ATE Call for quote
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Ideal for

Grocery or Specialty Food Store 
Given the high spending on food and beverage, 
targeting a small-scale grocery or specialty food 
retailer (organic, ethnic, or gourmet) would likely 
capture a significant portion of the spending 
potential.

Quick-Service Restaurants & Cafes  
The strong spending on dining and fast food 
supports a recommendation for targeting quick-
service restaurants or cafes. Consider brands that 
offer popular, quick meals or coffee shops that can 
serve local residents and commuters.

Apparel and Accessories Boutique  
The clothing and accessories spending pattern 
indicates an opportunity for a boutique-style store 
offering affordable fashion, accessories, or shoes. 
A thrift store or discount apparel store could also 
match the spending potential and demographics.

Health and Wellness Retailer  
With a fair share of spending on health and personal 
care, a pharmacy, wellness shop, or supplement 
store would fit the health-conscious consumer 
behavior indicated by the market.

Variety or Discount General Merchandise Store 
General merchandise spending is high, which aligns 
well with a retailer offering a mix of everyday items 
at affordable prices. A dollar store or local variety 
store might effectively serve the needs of nearby 
households.
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AVAIL ABLE
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DEMOGRAPHICS

Data Source: ©2023, Sites USA

POPUL ATION

1 Mile 3 Miles 5 Miles

2010 CENSUS 20,879 177,899 424,225

2020 CENSUS 22,813 192,678 464,212

2025 E S T IM ATED 21,409 184,468 449,437

2030 PROJ EC TED 20,586 179,704 440,094

HOUSEHOLD INCOME

1 Mile 3 Miles 5 Miles

2025 M EDIA N $84,941 $91,318 $94,866

2030 MEDIA N PROJ EC TED $85,154 $91,318 $94,759

2025 AV ER AGE $101,854 $115,937 $121,927

2030 AV ER AGE PROJ EC TED $102,082 $116,053 $121,994

1 MILE

3 MILES

5 MILES

SUBJEC T 
PROPERT Y

PORTL AND

VANCOUVER

HOUSEHOLDS
1 Mile 3 Miles 5 Miles

2010 CENSUS 7,568 68,763 170,742

2020 CENSUS 8,115 74,062 186,842

2025 E S T IM ATED 8,052 73,610 186,534

L AKE OSWEGO

CL ACK AMAS
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R E B ECC A O ’ L E A RY,  CCIM

503.964.2730
rebecca.oleary@kidder.com

For more information on 
this property, please contact KIDDER .COM

4450 SE 92ND AVE
RYA N O ’ L E A RY
503.453.9124
ryan.oleary@kidder.com TE AMOLE ARY.COM

This information supplied herein is from sources we deem reliable. It is provided without any representation, warranty, or guarantee, expressed or implied as to its accuracy. Prospective Buyer or Tenant 
should conduct an independent investigation and verification of all matters deemed to be material, including, but not limited to, statements of income and expenses. Consult your attorney, accountant, or 
other professional advisor.  All Kidder Mathews designs are the sole property of Kidder Mathews. Branded materials and layouts are not authorized for use by any other firm or person.
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